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uKevin Kuzma | Editor-in-Chief

ear the edge of a parking lot, snow has
been pushed into low-lying mountains
with peaks darkened by car exhaust.
Where the asphalt isn't caked with ice, it's been
streaked and frostbitten by rivers of powing wind.

The Midwest has been ravaged by Mother Nature
this winter. Blasts of arctic weather killed power to
millions of houses, cancelling pights and crippling
cities. Major metropolitan areas like Denver were
buried in snow no more than 48 hours ago, and
temporary ghost towns emerged on the plains.

For at least a day now, the sun has come out from
behind the curtains of clouds that begin congregating
in November each year and stay until March. Planes
are landing, slanting down through the sky showing
no traces of its previous threats. The roads have
been cleared, though some cars still sit in medians
along the interstate at the ends of great stretches of
tire tracks, windblown and abandoned. They served
as a reminder to motorists of the previous days’ road
conditions. Businesses have reconvened at the usu-
al hour. Trafyc has thickened, and the schedules of
important people have been resumed.

Todd Nelson is one of those important people.
With his head cocked to a cell phone, he sits on
the low end of a chair shaped like a woman’s sti-
letto — a sharp contrast to his polished demeanor
and dapper suit. Behind him, the snow heaps vyl
up the glass at the front entrance of the ad agency
where he has meetings for the morning. Nelson
has come to Kansas, of all places, the tempera-
tures biting instantly as he stepped off of the plane
from his native Arizona.

At his left is the conference room where the board
he has been meeting and continues its session.
His jaw tightens. A hand moves to his forehead






